
College athletes around the 
country will need a lot of 
expert guidance to navigate 
the new and complicated 

name, image and likeness rules that 
soon will allow them to spread their 
entrepreneurial wings and fly into 
the world of commerce.

They’ll need someone like Luke 
Fedlam, a man who knew from an 
early age what he wanted and how 
to get there. When he was eight or 
nine, the persuasive young Fedlam 
pleaded with and pestered his adop-

tive parents—a pair of pastors—for 
something very few boys of that age 
tend to yearn for: A briefcase. He got 
one, a gray Samsonite, that he proud-
ly toted around with him for the next 
few years in a business-like manner. 
The Samsonite fit in with the lofty 
aspirations Fedlam had: businessper-
son, lawyer and, what the heck, why 
not become president of the United 
States? Soldier wasn’t on his list back 
then, but was added later.

“Where all this came from, I don’t 
know,” he says. “There were no 
lawyers in my family, or anyone 
in the corporate space.” Or in the 
White House. “While I waited for 
the future, I had my briefcase to try 
and make it a reality.”

While he has yet to achieve POTUS 
status, Fedlam is an attorney and he 
is president of the Anomaly Sports 
Group, a small, fast-growing organi-
zation affiliated with the Columbus 
office of the Porter Wright Morris & 
Arthur law firm, where Fedlam is a 
partner and chair of the Sports Law 
Practice. He may need two Sam-
sonites for this two-in-one career.

Anomaly is poised to be a major 
player in the growing field of educat-
ing athletes about the new name, 
image and likeness (NIL) laws the 
National Collegiate Athletic Associa-
tion is hurrying—and struggling—to 
finalize. Several states have already 
passed NIL laws that go into effect 
on July 1, and many other states, 
including Ohio, are in the process of 
enacting NIL laws. 

The tide has turned: College 
athletes soon will be able to make 
money. “I think [the evolving NIL 
rules] really highlights and amplifies 
the need for the services Luke and 
his team provide,” says Clark Kel-
logg, a former Ohio State and NBA 
star who’s now a college basketball 
analyst for CBS Sports. These athletes 
and their parents, he says, “need to 
understand their rights and how to 
protect and leverage their brand.”

A noble king
The bright, determined kid with 
the magical briefcase, ready to 
take on and conquer the world, is 

only one side of Fedlam’s compli-
cated childhood. 

Only a handful of people know his 
actual birth name, which is Rex Allen 
Noble, and the details of his difficult 
first few years. “I always felt like my 
life, my future, was all on me, that I 
have to do this for myself,” Fedlam 
says. “I’ve been driven like no other.”

Fedlam, 42, was born to a white 
mother and Black father whose 
relationship quickly ended. He never 
met his biological father, his mother 
married another man, and she and 
her new husband put the 3-year 
old Fedlam into foster care. Young 
Rex was adopted about six months 
later by Jim and Faye Fedlam, who 
gave him stability. His new name, 
Luke, and that of the second son the 
Fedlams adopted, Matthew, are taken 
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from the Bible and the Gospels. 
The family initially lived in Iowa, 

then moved to upstate New York, 
where Fedlam ran track and cross-
country and played basketball. Jim 
Fedlam passed away in 2018.

“I was always embarrassed by my 
[given] name,” Fedlam says. But in 
high school, during an AP English 
class, Fedlam learned Rex meant 
king, and he realized “my name was 
Noble King,” he says. “For someone 
who’s big on motivation, I have a 
tattoo on my shoulder that says Rex, 
and I’m getting one on the other that 
says Noble.”

During his senior year at Wake 
Forest University, Fedlam recon-
nected with his birth mother and her 
six sisters. “I’ve gotten to know these 
seven white women and have built a 

relationship with some of them,” he 
says. “We still talk.”

Fedlam has turned a difficult past 
into a place of positivity. “His energy 
and passion about everything he does 
is really contagious,” says Robert Tan-
nous, managing partner of the Colum-
bus office of Porter Wright.

A terrible loss
After graduating from Wake Forest, 
Fedlam went to work in Philadelphia 
for SEI, an investment firm. And then 
came a few more life-changing events. 
“I had always wanted to join the 
military,” says Fedlam, who joined the 
Army National Guard soon after 9/11. 
“My department [at SEI] had a lot of 
former military officers, and the boss 
said he would support it.”

Much to his disappointment, he 

was never sent overseas. But Fedlam 
was called into active duty a couple of 
times, including a three-month stint in 
Louisiana after Hurricane Katrina.

While in Philadelphia, he met the 
woman who would change his life: 
Janelle Toles, who was working on her 
MBA from the University of Michigan. 
“A friend called and said she was 
going to be in Philly for a conference 
with some friends, let’s meet and go 
out,” Fedlam says. Toles was one of 
the friends. “We started dating and 
have been married 13 years.”

By 2009, Fedlam had left SEI and 
was a partner with the Legacy Group, 
a Miami-based sports management 
firm. He was called back into active 
duty and was serving at an Army 
installation in the Washington, D.C., 
area. Janelle was pregnant and “we 
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Trusted 
counsel
in the world of athletics, 
players need help making 
sense of all the opportunities 
being thrown at them. That’s 
where luke fedlam comes in.

Luke Fedlam
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were living a care-free, wonderful life, 
we were so blessed,” Fedlam says. 
And then, Janelle went into pre-term 
labor several weeks before her due 
date. Luke Allen Fedlam Jr. was born 
on Oct. 15, 2009. He weighed a little 
less than 2 pounds, and he was im-
mediately transported to a nearby 
neonatal intensive care unit. 

“He lived for only seven days,” 
Fedlam says. “I’ll never forget leaving 
the hospital and driving back to our 
apartment without our baby. What do 
we do? What does this mean? This 
was the most crushing, devastating 
experience in our lives.”

The next steps
The death of their son was a turning 
point for Fedlam, who decided it was 
time to finally fulfill one of his child-
hood dreams and become a lawyer. 
“That experience made me think 
about how fragile life is, and what can 
I do to make it meaningful?” he says. 

Janelle landed a job with Abercrom-
bie & Fitch as a merchandise planner, 
and Luke was accepted into the Ohio 
State University Moritz College of 
Law. Law school opened a lot of doors 
for Fedlam, who knows how to net-
work. He first worked as an attorney 
for Kegler Brown Hill & Ritter, then for 
Scotts Miracle-Gro as director of busi-

ness development and manager, legal.
Ohio State Athletic Director Gene 

Smith has known Fedlam for several 
years. “We had some breakfasts and 
lunches together and talked about 
his future,” Smith says. “I was kind 
of a professional mentor and then 
the Anomaly idea emerged, and I 
gave him some advice and he devel-
oped it.”

The Anomaly idea
Combining sports, law and business 
with education to help athletes make 
the best possible decisions was the 
goal, but it was one Fedlam wasn’t 
quite sure how to accomplish. While 
at a Crew game in 2015, Bruce Wim-
bish, senior communications manager 
of the Greater Columbus Sports Com-
mission at the time, introduced Fed-
lam to someone who eventually asked 
him to speak to the Ohio State football 
team as part of Real Life Wednesdays. 
This program brings in outside experts 
and leaders to connect with and help 
the players learn about life beyond the 
football field.

“As a public speaker, you know 
when you’re engaging an audience,” 
Fedlam says of his presentation to the 
Buckeyes. “[Young athletes] have no 
shame in tuning you out, and I knew I 
had their attention.”

The interaction with the football 
team planted a seed in Fedlam. There 
was a need for more of this. “I had 
worked with athletes as a lawyer and 
saw the challenges they faced, how 
to protect themselves, to understand 
documents and contracts and how to 
do due diligence and make good busi-
ness decisions. I [realized I could] take 
and turn this into workshops and con-
versations and share it with groups of 
athletes, entire athletic departments. 
And that was the impetus for starting 
Anomaly. There is a need for more of 
these types of conversations.”

Back to the Buckeyes
Fedlam honed his Anomaly craft by 
speaking to several Ohio State teams. 
All pro bono.

“He spoke, for example, to our 
professional athletes’ program,” says 
Smith of the junior and senior foot-
ball, baseball, men’s and women’s 
basketball and ice hockey players in 
the program. “He spoke about pre-
paring for the professional life, what 
to look for in an agent, financial 

literacy around contracts.”
And Fedlam spoke about the impor-

tance of character.
“He talks about character all the 

time, your brand, your persona, is all 
about character,” Smith says. “This 
part of his presentation is off the 
chain, and I know it resonates with 
our athletes because I’ve heard them 
walk out of sessions and talk about it.”

Tannous was another of Fedlam’s 
professional mentors, and they met 
from time to time. “I sought his coun-
sel when I was thinking about what’s 
next,” Fedlam says.

He brought up the idea for Anom-
aly, and “it was a no-brainer to bring 
Luke here [to Porter Wright],” says 
Tannous, adding he’d tried to recruit 
Fedlam unsuccessfully in the past. 
Fedlam went on to develop Anomaly 
as a separate entity, and he would 
also create and lead the firm’s sports 
law practice to represent professional 
athletes. But not as their agent. 

“We don’t serve as their agents, 
we serve as general counsel for them 
as individuals,” Fedlam explains. 
“We help with agent selection and 
agreements, and review, from a legal 
perspective, any contracts, endorse-
ment deals, and marketing deals their 
agents may find for them.” Other 
services include creating a business or 
nonprofit foundation, real estate and 
investment advice, estate planning, 
intellectual property rights and post-
career planning.

Ethics rules prevent Fedlam from 
listing his roster of professional athlete 
clients, but he says the Porter Wright 
sports practice represents athletes in 
all the major leagues, including the 
National Football League, National 
Basketball Association, Women’s 
NBA, National Hockey League and 
Major League Soccer. Every year dur-
ing the NFL and NBA drafts, he works 
with multiple first-round draft picks 
in each sport.

When Fedlam represents athletes as 
their general counsel, it means billable 
hours for the firm. When he educates 
groups of athletes, Anomaly receives 
the revenue. This arrangement is out 
of the ordinary in the world of law 
firms, Tannous says. “Luke has be-
come a thought leader in this country 
on the NIL issue and a great platform 
to educate players and their families. I 
don’t know of anyone else who brings 
along the families to educate them.”

Many of Fedlam’s clients in the 
Porter Wright law practice are young 
Black men and women who find 
themselves suddenly thrust into the 
spotlight. “I can play a role in protect-
ing and changing the status of these 
athletes, who often get taken advan-
tage of, and often go broke after their 
playing days are over,” he says, adding 
this can have a positive ripple effect 
for their families and communities. 
“They can make a real impact and cre-
ate lasting change.”

What is NIL
The NIL laws are changing daily, and 
federal legislation remains possible.

The NCAA had hoped to pass a na-
tional rule that would govern all col-
lege athletes by July 1, but has yet to 
finalize its plan. In the interim, as the 
organization hesitated, hemmed and 
hawed, individual states have pro-
posed and passed laws. The Ohio leg-
islature is in the process of doing this. 
According to the Columbus Dispatch, 
NCAA president Mark Emmert “has 
lost control of what may be the biggest 
issue ever faced by the organization” 
and college sports “faces a situation 
where 50 states can, and probably 
will, enact 50 different NIL laws, thus 
sowing chaos across the landscape of 
big-time college sports.”

According to the NCAA, if and 
when its membership does approve 
NIL rules, they would allow compen-
sation for third-party endorsements 
related to athletics, without school or 
conference involvement; and com-
pensation for other opportunities such 
as “social media, new business and 
personal appearances, without institu-
tional involvement or the use of trade-
marks/logos.” Schools would be for-
bidden from paying student-athletes 
for NIL activities. The state laws are 
similar, but in many cases give more 
rights to the players and less oversight 
to the schools and conferences.

“There are a lot of unknowns as 
we go down this road,” Kellogg says. 
“One of the pillars will be education 
about what [the NIL rules] entail. 
The decision-making component is 
critical, and Anomaly does this really 
well. Luke’s passion is real and that’s 
what excited me when we first met.”

Kellogg is a member of Anomaly’s 
advisory board.

AD Smith also believes education 
is the key for Buckeye athletes. “We 

have to educate our athletes on how 
to run their own businesses, how to 
create your brand and represent your-
self, your persona and how to run 
your social media accounts,” he says. 
“How to hire business agents and 
service providers, marketing agen-
cies, what to look for and where you 
need to be careful. Luke will be great 
in this space.”

Growth spurt
Anomaly has developed what Fedlam 
calls “a comprehensive curriculum” to 
educate athletes on understanding and 
maximizing their opportunities and 
avoiding the pitfalls young, inexperi-
enced entrepreneurs often encounter. 
“It’s all about the ability of college 
athletes to get paid by third parties for 
the licensing of their name, image and 
likeness,” he says. “I think the sky’s 
the limit, and Anomaly can be the 
go-to educational resource for real-
world, practical education for athletes 
at every level.”

As business began to grow, Fedlam 
reached out to Wimbish and recruited 
him as vice president. They share a vi-
sion to protect the rights of athletes at 
every level and help them make good 
decisions. “We’ve all heard and seen 
the horror stories of athletes being 
taken advantage of, sometimes by their 
own advisers,” Wimbish says. “To 
protect them, to prevent them from 
making life-changing mistakes, is what 
drives Luke.”

Anomaly has held workshops for 
several Ohio State sports teams as 
well as for other colleges, including 
Florida State University, Indiana Uni-
versity and Boise State University. 

He’s also presented to NCAA’s Elite 
Symposiums for football and men’s 
basketball players, the New York Gi-
ants, Las Vegas Raiders, Los Angeles 
Chargers and Jacksonville Jaguars, 
as well as the G League, the NBA’s 
developmental league.

“If someone offers you $500 to 
do a talk, it’s not worth us getting 
involved,” he says of the new offers 
college athletes soon will have. “But if 
an athlete is doing a deal that’s worth 
thousands and thousands of dollars, 
then they will need that legal under-
standing and protection.” These types 
of deals could happen on a regular 
basis for stars of the Ohio State foot-
ball team. Opendorse, a marketing and 
endorsement company for athletes, es-
timated that former Buckeyes quarter-
back Justin Fields could have earned 
$1 million a year if the NIL rules had 
been in place. 

Anomaly recently partnered with 
Philadelphia-based Team Ultimate in 
anticipation of their growing role in 
providing NIL education. “Their ex-
pertise is the financial literacy aspect, 
and we’ll teach student-athletes the 
process of decision making, under-
standing due diligence and contracts,” 
Fedlam says.

Fedlam, Wimbish and Anomaly also 
organized and help lead a College Bas-
ketball Parents Association to educate, 
empower and create a network for the 
parents of college basketball players. 

Giving back
Fedlam was reluctant, at first, to 
discuss his early years and the im-
pact they had on his life and career 
choices. “My life has been shaped by 
some unique circumstances,” he says. 
These are circumstances and topics 
he’s not talked about much in pub-
lic. However, slowly, and then more 
comfortably, Fedlam opened up about 
his life and how the negative and the 
positive events, and people he’s met 
along the way, have led him to where 
he is today. 

“I’m sure I could sit on a psychia-
trist’s couch and figure it out, but I do 
think being adopted was like, ‘what 
can I do to help others with opportu-
nity,’” he says. “I’ve always wanted 
to give back to others and take the 
spotlight off of me, and maybe that’s 
my form of therapy, helping others.”

  
Steve Wartenberg is a freelance writer.
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